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Project overview

©

The product:

The Virtual Tour (TVT) App is an Italian startup. TVT
strives to unite customers who lack the time to visit
locations for wedding venues in the countryside of Italy,
Portugal and Spain and who wants to scout the

locations for wedding venues.

Project duration:
July 2022 to July 2022
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Project overview
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The problem: The goal:

Busy customers who doesn't have time to Design an app for TVT that allows users to
scout countryside locations for wedding easily book virtual appointments for the
venues scouting of the wedding venues in different

European Locations.



Project overview
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My role:
lead UX designer, UX researcher, for The

Virtual Tour App from conception to delivery.

=

Responsibilities:

Conducting interviews, paper and digital
wireframing, low and high-fidelity prototyping,
conducting usability studies, accounting for

accessibility, and iterating on designs.
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User research: summary

O

| conducted interviews and created empathy maps to understand the users I'm
designing for and their needs. A primary user group identified through research

was working adults who don't have time to travel to the locations to do the couting.

This user group confirmed initial assumptions about TVT customers, but research
also revealed that time was not the only factor limiting users from Visiting the locations.
Other user problems included obligations, interests, or challenges that make it

difficult to do the first visit in-person.



User research: pain points

Time

Costumers are too busy
to spend time scouting
travels

Accessibility

There are no
technologies oriented to
the scouting of the
wedding venues

Video Backup &
Internet conection

Necessary offline virtual
tour app when
connection is not
guarantied

Trust

Customer is not
convinced on the
scouting virtual tour



Persona: Name

Problem statement:
Zeynep is a busy working
adult who needs a
friendly LGBTQ2+
location. But on top she
needs to find a
countryside location and
doesn't have to much
time to travel to scout

the locations.

“My Family and friends are the secret of

success in life”
Goals o . Frustrations
[ ] Saving time to enjoy my @ Workis very stressful,
family and friends competitive, and time
@ Develop a healthy consuming
environment at work with
my team . @ Not having the chance to
@ Traveling and relaxing travel as much as | wish
@ Learnanew language

@ People who doesn't accept
diversity and peoples

freedom
Zeynep
Age: 44 | am a hard working single parent, | love to invest time with my friends
Education: Bachelor degree and family but my work is time consuming and full of responsibilities, |
Hometown: 'stanbul, turkey knpw 4 languages .but I wish | could Iee}rn one more, I'm very open
Family: Single mother of one minded and | consider my self a non binary person.
child I love the chances that my city offers but | would like to have also some

Occupation: Marketing manager in moments of peace

multinational company



User journey map

Mapping Zeynep user
journey revealed how
helpful it would be for
users to have access to a

dedicated Virtual Tour app.

Persona: Zeynep

Receive the invite and
Download the app to

Goal: Use the Weeding Tour app to organize and select the locations for the Wedding Venue

ACTION confirm The Virtual Tour Answer the survey to set up the filter Activate options to tour the city fasnce
Visits
Tasks Tasks Tasks Tasks
A. Confirm the participants | A. Input the data regarding the flights and A. Select the 3 most important A. Download the weeding
to the event. Ogvlyv me or day to stay locations you desire to visit agenda
with someone else B. Choose from the list the hotel to saty ( B. Accept the geo location B. Download tailor made tour
B. Watch the video of the optional) C. Check the events related to the C. Select the agenda with the
TASK LIST location the event C. Select if pickup Airport hotel is necessary weeding and confirm where is information of the last
C. Confirm the for arrival and departure necessary minute requests (List of
participation. D. Select food preferences D. Select if necessary a guide tour shops, hair dressers,
E. Input particular requests (optional) E. Select if needed driver tailors, gift shops, drug
F. Input particular requests stores, emergency
(optional) numbers, ecc)
 Confused * Lost « Confused * Releived
FEELING * Happy « Diffident « Satisfied . itet
ADJECTIVE * Intimidated * Nervous * Under pressure * Happy
*  Hopeful
* Services key on map * Message assistance with images * message popup with picture of * Good to have the of
regarding the locations of the info (tickets location nearest location or access to the agenda and
bookings, ecc) activity to do the map
IMPROVEMENT * Interactive map with locations of the « Chance to_book from the app
OPPORTUNITIES event, tours, shops, ecc some servies
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Virtual Tour App - Home Page Wireframes

For the main page | select some items
from the draft where we can satisfy the

user Pain points in a very clear way.

We prioritized the location and the
filtering process to help users to profile in
a more efficient way the offered

locations



Home Wireframe

In the Main page the user
can easily see examples of
premade agendas to gain
time of the locations

offered on the site.

User can also filter their
requirements to
personalize options that

better fit the user request

User can easily
interact
marking,
locating and
searching

Direct link to
start a profiling
test to help
user to find the
best location
for the event

wil Figma 9:41 AM
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Start your Test

User can see
and visit by
clicking the
locations,
follow some
advises and or
check offers

EO
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User can se
some premade
agendas where
to start based
on the offers



Digital wireframes

Once selected one option,
the map helps the user
understand the locations
and to show the activities

by day.

Every day has a list of
appointment that will be set
into a agenda so user can
organize the meetings and

virtual tour each location.

User can easily
interact
marking,
locating and
searching

Interactive

map to
understand the
locations, and
distance

List of activities
and agenda to
follow, onclick
user find basic
info needed for
the meeting
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Digital wireframes

The user can "play”
selecting the preferences

by selecting images.

Once done the app offers
the user a profiled selection
of places and activities to
built the Agenda for the

Virtual Tour
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preferences
@) O
Easy click to
selct
preferences
——— 0 o)
O O O O



Low-fidelity prototype

The Low Fidelity Prototype is
connecting the primary user flow of
building and booking appointments
with different local partners from

wedding locations on the app.
We focus also into developing the Sign
up process using api keys with social

media or sign up via email

We also create a wireframe to connect

the fingerprint access to the app

Click here to see the Prototype
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https://www.figma.com/proto/ILEo4ZgZalPgmvXsGNWepW/UX-UI-Design-Project?node-id=6%3A44&scaling=scale-down&page-id=0%3A1&starting-point-node-id=13%3A627

Usability study: findings

Write a short introduction to the usability studies you conducted and your findings.

Round 1 findings Round 2 findings
o User’s Wants Titles on the home page a Synchronization with Agenda would
be nice
9 Users want to delete the tour app e User would like Alerts for virtual tour
after the second visit meetings option

o Users want a popup booking while on
map



Refining ® Mockups
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Mockups

Before usability study After usability study

Early designs allowed for some
customization,

but after the usability studies, |
Silvana Wedding Planer @ 0

added additional options to 15 Fotowers

choose the locations with a ety
. A - -‘A‘A‘A

measurable perspective using e =N * P11

ears of Experience make us the

the rates given by the f,e:;)a";lr;f) wedding events in the north

MORE BOOK

personas that represent the

user. | also revised the design so
Laura Bugaro Wedding @0

Planing

users see all the customization

options when they first land on

the screen.



Mockups

Before usability study
The second usability study

revealed frustration with

the selection of the
locations on map. to
streamline this flow, |
consolidated the “Current

map” to one “where user cuARTC

P \

can like from the map Granma's Farm

Clik on the icon and we will filter your
destinations acconding to the answers you
ghveus

page” screen.

| also added the like option

to this screen.

After usability study
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Chik on the icon and we willfilter your
destinations acconding to the answars you
giveus




Mockups
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Season offers Italy

Know the locations
that fits with you S —= "= | Silvana Wedding Planer @ &

Clik on the icon and we will filter your 1,5k Followers

destinations acconding to the answers you
giveus

30 years of Experience make us the Gl’anma'S Farm Q

Ie'a ers of wedding events in the north
of Italy...

\ & . Marche o Laura Bugaro Wedding ) 0

Toscana Planing

Cik on the icon and we willfiter your

SIGN UP VIA EMAIL Bostinatons acconding 1o the answers you.

or just sign in Portugal

| 990
I

Locations Settings




High-fidelity
prototype

The final high-fidelity
prototype presented cleaner

user flows for building a

Virtual Tour App for

Countryside Wedding Venues.

It also met user needs for a
direct interaction booking on
the map page as well as more

customization.

View the Virtual Tour App
high-fidelity prototype

)
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Signin with e-mail
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https://www.figma.com/proto/ILEo4ZgZalPgmvXsGNWepW/UX-UI-Design-Project?node-id=92%3A8530&scaling=scale-down&page-id=0%3A1&starting-point-node-id=92%3A8713&show-proto-sidebar=1

Accessibility considerations

Provided access Used icons to
to users who are vision help make
impaired through adding navigation easier.

alt text to images for
screen readers.

Used detailed
imagery for locations and
events to
help all users
better understand
the designs.



. e Tak
Going forward S

e Next steps




Takeaways

Impact:
The app makes users feel like The Virtual Tour

App really thinks about how to meet their

needs.

One quote from peer feedback:
“The app helped me to save time and money in
this first stage of scouting the locations for my

wedding.”

What | learned:

While designing the Virtual tour app, | learned
that the first ideas for the app are only the
beginning of the process. Usability studies and
peer feedback influenced each iteration of the

app's designs.



Next steps

Conduct another round of
usability studies to
validate whether the pain
points users experienced
have been effectively
addressed.

Conduct more user
research to determine
any new areas of need.

Focus on making the user
experience more easy
and strong while using

and checking the
locations on the map

page.



Let's connect!

Thank you for your time reviewing my work on the Virtual tour app! If you'd like to
see more or get in touch, my contact information is provided below.

Email: hello@morenodeperalta.com
Website: morenodeperalta.com




Thank you!



